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PARTNER-FRIENDLY BRANDS

▪

▪



Google Corp.
▪

A screenshot of a cell phone

AI-generated content may be incorrect.

https://www.visualcapitalist.com/visualized-worlds-most-valuable-brands-2025/


Travel and 
accommodation 
partners

A building with a logo on it

AI-generated content may be incorrect.

▪

https://www.travelokapartnersnetwork.com/


WHAT DOES IT TAKE TO BE PARTNER-
FRIENDLY?

▪

▪



Checklist for evaluate prospective partner brands
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Checklist for evaluate prospective partner brands (Cont.)
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THE 4 PS TO SUCCESSFUL 
MARKETING 

PARTNERSHIPS



1. PLAN for Success

▪

▪

▪

▪

▪

▪

▪

▪
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2. PROFILE Your Brand

▪

•

•

•



3. PRODUCE Your Partner Brand Criteria

▪



Sample 
Prospective 
Partner 
Brand 
Criteria

Rank Measurement/Criterion Yes No N/A Score

1. The brand is widely recognized withing the 
industry

5 -5

2. The brand is widely recognized on a national level 5 -5

3. The brand has a strong reach to the primary target 
market

4 -4

4. The brand has a strong presence in prominent 
geographic areas

4 -4

5. The brand enhances proposition to the primary 
target market

3 -3

6. The brand is a clear leader in its respective 
category

3 -3

7. The brand is relevant to the business 3 -3

8. The brand has a head office in the ………. 2 -2

9. The brand uses the right vehicles and channels to 
promote our proposition

1 -1

10. The brand has an online component to their 
business and it’s a focus for their business

1 -1
Great prospects will have a score between 23 and 30
Good prospects will have a score between 15 and 22
Average prospects will have a score between 8 and 14
Poor prospects will have a score between - 30 and 7



4. PREPARE Your Tools

▪



A Sample Partnership Application Form

Purpuse

Thank you for your interest in becoming an authorized partner. Please fill out 
the application form below. We will follow up with you after we review your 
application.

I am a:

▪ Publisher

▪ Business consultant

▪ Sales agent



A Sample Partnership Application Form (Cont.)

Publishers

Business magazines, e-Learning, professional journals and management 
publications

Business consultants

Service design, systems and processes, resource planning and practice 
management

Sales agents

Financial, accounting, legal, insurance and business services or products



A Sample Partnership Application Form (Cont.)
Partnership Application Form

Company Contact Information

 Company Name:

 Address:      City:

 State/Prov:   Zip/Postal Code:  Country:

 Tel:   Fax:   Email:

 Years in Business:  Total Revenues for Previous Year:

 # Employees:  #Offices:   # Salespeople:

 Industry/Industries Serviced:    # Customers:

 Geographic Area Serviced:    Public or Privately Owned:

 Average Annual Revenue:     $1-$10 M.   $10 – $50M >$50M



A Sample Partnership Application Form (Cont.)

Competition

List your top four competitors, by geographic area and product line:

1.

2.

3.

4.

Familiarity with our products

How long have you been familiar with our products?

▪ 0-2 years

▪ 2-5 years

▪ 5+ years



A Sample Partnership Application Form (Cont.)

What other products do you currently carry?

1.

2.

3.

4.

What other qualifications do you have that will enable you to sell our products?

Answer:

How do you intend to market our products to your potential and existing customer base?

Answer:



A Sample Partnership Application Form (Cont.)

Sales Estimates

Please provide your best estimate for the number of customers you expect to sell our solution to per 
year:

Year 1:

Year 2:

Year 3:

Consent

I hereby consent to the verification of any or all of the information above:

Company:

Title:

Name of Applicant Date



Partner Pitch Deck



Partner Snapshot



Elements of Partnership Marketing Agreement

▪

▪



Elements of Partnership Marketing Agreement

▪
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Elements of Partnership Marketing Agreement
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Elements of Partnership Marketing Agreement

▪



Conclusion
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